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Beginning in 2023, Carlisle® branded specialty tires will transition to
Carlstar.

During the brand transition years, the Carlisle logo will gradually evolve on our
marketing collateral and materials to the new Carlstar logo. While the name is
evolving, our products will continue to offer best-in-class quality, cutting-edge
technology, and top performance within our portfolio of lawn/garden, ATV/UTY,
trailers/haulers, agriculture, construction, industrial, and tube/flap market segments.

This manual contains guidelines and inspiration
for the use of our identity.



CLRLSTAR INTRO /STYLE GUIDE / COMMUNICATION

OUR ROOTS /BRAND DEFINITION / CONSUMER GROUPS / PLAY - WORK

THE STORY OF THE BRAND

In 2014, The Carlstar Group was created from the specialty tire
and wheel business of the Carlisle Group of companies. Since then,
The Carlstar Group has continued to design, manufacture, sell,
and support Carlisle branded tires.

In 2023, the Carlstar brand was introduced to position the company
for future growth and continued excellence. We will transition
products carrying the Carlisle brand to the Carlstar brand. From now
on, the primary brand name will reflect the company name - the
company that designs, manufactures, sells, and supports the product.

The Carlstar Group is the industry leader of specialty tires and wheels
for the agriculture, construction, lawn and garden, ATV and UTV, high
speed trailer, aftermarket automotive wheels, and flat free/manual
markets. Headquartered in Franklin, Tennessee, we have a global
footprint with well-recognized consumer brands in both domestic and
foreign markets. The Carlstar Group employs over 3,400 associates in
14 facilities located in four countries and we have created a culture
of converting great ideas into advanced products with a legacy of
excellence in product innovation, quality, and customer service.
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BEING PART
OF A PORTFOLIO

The Carlstar® brand is a part of The Carlstar Group
family of brands and will become the primary brand
across all specialty tire segments. The Carlisle® brand
will remain part of The Carlstar Group portfolio and
will diminish in prominence over time.

Our ITP® brand of tires and wheels is an industry
leader in the ATV and UTV market segment and of-
fers a broad range of high-performance and extreme
offroad capabilities for the powersports enthusiast.

Marastar® provides consumers with products that are
easy to purchase and install, and are built to take on
everyday challenges. Marastar® is a leading provider
of flat-free tires, air-filled tires (pneumatic), residen-
tial and contractor wheelbarrows, hand truck tires,
and lawnmower tires.

Three additional brands form the core of our wheel
product portfolio. The Cragar® brand of styled wheels
is iconic in both the vintage and modern muscle car
segments. The Black Rock® brand is very popular on
wheels for specialty and off-road applications, while
the Unique® brand brings stylized steel wheels to
the automotive and truck markets.

Our brands represent the identity and reputation of
our organization. They communicate our commitment
to overall product and service excellence. A brand’s
recognition and reputation both strongly influence
consumers’ purchasing decisions. We value the trust
that our customers place in our brands and we work
hard every day to maintain and enhance our brand
reputation.
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TARGET CONSUMER
GROUPS

FARMERS
“WELCOME TO FARM COUNTRY”

® Agriculture solutions

® Specialty trailer tires and wheels

® ATV /UTV tires

OUTDOOR ENTHUSIASTS
“ESCAPE TO THE OUTDOORS”

® Golf cart tires
® ATV /UTV tires

® Specialty trailer tires and wheels

INTRO /STYLE GUIDE / COMMUNICATION
OUR ROOTS /BRAND DEFINITION / CONSUMER GROUPS / PLAY - WORK

DO IT YOURSELF
“PROJECTS WITH MEANING”

® Flat-free technology
® |awnand garden tires

® Specialty trailer tires and wheels

PROFFESSIONALS
“WORKING AS HARD AS YOU DO”

® | 5wn care and maintenance
® Utility cart vehicles

® Specialty trailer / hauling application
[

Agriculture / construction / industrial
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PLAY

Consumers rely on our products to move
the equipment that brings joy to their lives.
Whether they are dedicated to recreational
off-roading or enjoy adventure for relax-
ation, our equipment has them covered.
These consumers will have ATVs, boats,
RVs, and automotive vehicles that will
take them off the beaten path to drive
their next off-road adventure.

WORK

Characterized by a need to haul equipment
or goods around a work site or farm.
Durability is a must. The scope and
scale of needs in this segment are vast
and include construction sites, farmland,
airports, and other large industrial sites.
The product set includes construction
and agricultural equipment, UTVs, utility
trailers, and manual equipment.
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The new logo was shaped from the original
Carlstar Group logo, inheriting its tread
block, while at the same time emphasizing
its angular character even more.

INTRO /STYLE GUIDE / COMMUNICATION
LOGO /COLOR GUIDE / TYPEFACE /STRAPLINE
ANATOMY OF LOGO / BRAND TRANSITION / SPECIFICATIONS / EXAMPLES
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We are implementing a multi-year, phased

branding strategy that will give our MRLISLE
customers time to adjust to the new 3

brand name.

In the near term our print and digital
marketing will create strong visual
and mental connections between the
Carlisle brand and the Carlstar brand. A A .
We will drive home the point that
Carlisle-branded tires are now Carlstar.

The vertical layout of the cobranding logo is the preferred option. This can be used
either on white or even on an image background if the visibility and separation of
the logo is ensured. The vertical logo can even be used as a headline (eg. on a brand
image ad, poster, etc).

CARLISLE CARLSTAR

The cobranding logo with a horizontal layout is to be used in the footer of
our marketing materials on a white background supplementing the Carlstar
logo in the header.
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During the intermediate phase, we'll

begin to de-emphasize the Carlisle logo CI' RI STI R
by placing the Carlstar logo forward. A -

The vertical layout of the cobranding logo is the preferred option. This can be
used either on white or an image background if the visibility and separation of
the logo is ensured.

CARLSTAR CARLISLE

The cobranding logo with a horizontal layout is preferred to use in the footer
of marketing materials on a white background supplementing the Carlstar
logo in the header.
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The Carlstar brand will appear across all
marketing communication, thus complet-
ing the brand transition for marketing.

On the product front, the current Carlisle
logo on the sidewall of the tire will
shift to Carlstar in one single step.
However, this change will not happen
on all products simultaneously. We will
prioritize our highest volume products
first, and manage the changeover care-
fully with inventory and customer demand
taken fully into account.

The product transition will commence in
04 2023.

INTRO /STYLE GUIDE / COMMUNICATION
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CARLS TAR
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-

_

CARLISLE

CARLSTAR

B

CARLISLE

LOGO TO BE USED IN SPECIAL CASES

The horizontal cobranded logo is intended to be placed at the right corner
of the footer in most marketing materials. Use the recommended minimum
clear space accordingly to determine proper fitment on materials.

PREFERRED LOGO ON MOST MARKETING MATERIALS

When using this logo, make sure to place it on a white or very light area
so that the supplemental text is legible. You can even use this logo as a
headline in the first transitional phase.
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LOGO PLACEMENT DURING THE BRAND TRANSITION PERIOD

During the brand transition period, the
logos should be placed on marketing
materials as illustrated. Place the parent
logo (The Carlstar Group™) in the left
upper corner. In the right upper corner,

place the Carlstar® logo. In the footer,
place the horizontal cobranded logo
right-aligned on a white streak. The size
of the logo depends on the size of the
available space within the material’s
design.

Parent logo

Carlstar® logo

Horizontal co-branding logo -

Vertical co-branding logo: first phase

Graphic area

When determining logo placement,
remember to apply the minimum Recommended general layout during the brand
clear space around the logo, and transition phase.

that all elements are clearly visible. If
the background is an image, choose
appropriate design elements or alter
the image with an overlay to fulfill
these requirements. In most cases, it is
advisable to use The Carlstar Group™
logo in the header, especially during the
brand transition period.

CENTER PLACEMENT

If the material is to communicate the
change of the brand name itself, the
vertical cobranded logo can be used as
a headline in centered position. The
Carlstar® logo can also be used in
center position if the design requires it.

For logo placement rules after the
brand transition period see page 15. The vertical cobranding logo can be used as a headline General rule for logo layout in marketing materials.
(eg. on a brand image ad, poster, etc). Recommended background color for logo area: white.
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LOGO PLACEMENT AFTER BRAND TRANSITION

After the brand transition period the only Parent logo
logo that is to be used is the Carlstar®

logo. The parent logo (The Carlstar Carlstar® logo
Group™) can also be used, if needed, to Graphic area
supplement the Carlstar® logo. If using

all elements are clearly visible. If

the Carlstar® logo in the footer, always Family of Brands logos
place it right-aligned on a white streak.
When determining logo placement,
remember to apply the minimum

the background is an image, choose
appropriate design elements or alter the Layout examples for footer placement Layout examples for header placement
image with an overlay to fulfill these together with the parent logo

requirements.

Layout examples for Carlstar® Layout examples for Carlstar® Example for placing the
logo placement in the footer logo placement in the header umbrella brand array
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CARLISLE

branded tires are now

www.carlstar.com

AN OFFICIAL EXCEPTION TIGHT SPACE EMERGENCY

During the rebranding period, the old and new logos fit together in a transitional A legal exception is when the web URL of The Carlstar Group is needed to
composition (3 compositions corresponding to the 3 transition stages. This be placed under the logo. In that case align the URL to the middle of the
composition, however, is fixed, and laid out officially by The Carlstar Group. The clear space area. The basic color of the web URL is black, use PT Sans Bold
portions of these cobranding logos should not be altered in any way. font in lower case. Ideal proportion of the two logos’ width is 2:1.
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LOGO /COLOR GUIDE / TYPEFACE /STRAPLINE

ANATOMY OF LOGO / BRAND TRANSITION / SPECIFICATIONS / EXAMPLES

CARLSTAR

™

ATTENTION!

During the brand transition period the CARLSTAR® logo must
be used together with the cobranded logo. (See page 8-10.)

ATTENTION!

During the brand transition period the CARLSTAR® logo must
be used with the parent-brand logo. (See page 11.)

CARLSTAR

CARLSTAR

Preferred logo usage Inverse logo usage. The logo can be used on an image
background if the logo is clearly

visible and separated from image.

C/RLST/ R

Grey logo is to be used in a group
with family of brands.

The individual colors of the logo
must be clearly visible and
separated from the background.

Don’t use two colors in the inverse logo.

CARLSTAR CARLSTAR

Use black logo in B&W materials only. All colors of the logo must be clearly

visible and separated from the
background.

cn-R“gﬂﬂx E‘RLST

No transformations!

All colors of the logo must be clearly
visible and separated from the
background.

cqur2ltdC

No transformations!

No transformations!
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THE FAMILY OF BRANDS LOGOS IN A GROUP

In The Carlstar Group corporate _ BLFICKS \\
communication materials, the parent :IARLSTIAR RS ISES ' ROCK A UleUE

brand should be displayed as the MARASTAR .
leading logo with the family of brands
logos displaying under its umbrella or

following after the parent logo. The

family of brands logos can be placed BLFCK

i3 linear Layout or in 3 153 ot CARLSTAR CEIETw 7R & E5° AN UnIauE
depending on the design, either in color MARASTAR.

or a solid gray version.

CARLSTAR CARLSTAR

I??LDFICCHH A\\ UNIQUE L A\\ UNIQUE

MARASTAR. R D C H MARASTAR

ATTENTION!

Inall casesthe group of family of brands logos
must be used with the parent-brand logo.

(See page 15.)
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CARLSTAR

Printing minimum size: 16 mm / apx 0.6 in
Screen minimum size: 80 px

PANTONE COATED 661 C

RGB 0, 53, 148
Hex #003594
Websafe #003399
CMYK 100, 75,0, 6
WHITE

RGB 255, 255, 255
Hex #fFfff
Websafe #fff

CMYK 0,0,0,0

The Carlstar® brand inherits its colors from the main brand: The
Carlstar Group is recognized by its blue, which should be leveraged in
all collateral. The Carlstar Primary color palette is Pantone Coated Black
C with Pantone Blue 661C. White is used as an inverse alternate color.

Whenever possible, Carlstar Blue (Pantone 661C) should print as a spot
color only. Only use four color process formulas for digital printing.

PANTONE BLACK C

RGB 34,34, 35
Hex #222223
Websafe #333333
CMYK 75, 66, 59, 77

PANTONE 429C

RGB 164, 169, 173
Hex #A4A9AD
Websafe #999999
CMYK 38,28, 27,0

Colors are based on the PANTONE+ Color Standard. For color matching,
refer printers and others suppliers to the current editions of PANTONE
Color Formula Guide. The Carlstar Group’s Blue and Black colors must
print to match PANTONE ink swatches. Since differences in substrates
and processes can affect color, the CMYK equivalents provided are
guidelines only and should not be considered exact matches. To ensure
consistent results, always proof carefully against the PANTONE Color
Standard.

NOTE: Colors shown throughout this manual are for example purposes
only. For accurate color standards, refer to the current edition of the
PANTONE Color Formula Guide.
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The alternate font to be used is Arial. Arial may be used by
non-designers, on electronic applications, and templates.

American Captain is the headline font PT Sans and PT Sans Narrow are the primary font
for Carlstar® marketing materials. familes for bodytext and headlines at H3 level

AMERICAN CAPTAIN
ABCOEFGHIZKLMNOPORSTUVWXYI

abcdeFghijklmnopgrstuvwxyz
1234567890

and down in all promotional materials.

PT SANS REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

PT SANS ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

PT SANS BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

PT SANS NARROW REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

PT SANS NARROW BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ARIAL
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz

1234567890

ARIAL ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

1234567890

ARIAL BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890
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TAGLINE

The slogan that originates from the Carlisle
tire brand can be used in most cases, either
as a sub-heading or in the footer as a slogan.

If you use the Carlstar® logo in the footer,
you can associate it with the slogan.

You can use the slogan in the footer If
the Carlstar® logo is in the header. In this
case place the name Carlstar® before
the slogan. (See the example on the right
side.)

INTRO /STYLE GUIDE / COMMUNICATION
LOGO /COLOR GUIDE / TYPEFACE / TAGLINE

SLOGAN ORIGINATED FROM THE CARLISLE® TIRE BRAND

TIRES THAT WORK AS HARD AS YOU DO!

WWW.CARLSTAR.COM

TIRES THAT WORKAS HARDASYOU DO EARLSTAR CARLSTAR® - TIRES THAT WORK AS HARD AS YOU DO

WWW.CARLSTAR.COM

Slogan in the footer examples
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a
PROGRAMPLAN

THE CARLSTAR GROUP JULY 14th, 2016

welcome drinks & dinner
at Corinthia Grand Hot: At

JOHN

SMITH

MANAGER

breakfast at Corinth
departure to War:
5pm free time
7.45pm-11pm  dinner at Spoon Restaurant

The Carlstar Group  OUALITY. DURABILITY. PERFORMANCE. VALUE. e by @ cmsue N\ @B

CARLSTAR A\ uniaue ELeck

In case of emergency, please contact in English

+36 30 774 2254

00 T T T T T T T T T T T T e T T T T T T T T Y
0 e e e e e e e e e e e e e e e e e e e e e e e e e

The example above shows how to display the parent company The example above shows how to display the parent
(The Carlstar Group) with the family of brands on a badge hanger. company (The Carlstar Group) on an event pass.
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FLYER, LEAFLET

/A THE CARLSTAR GROUP
v A
CLARLSTAR

The New Carliste

Turf friendly Radial tire
with the traction of an Ag tire

Features:

« High plunger resistance with specifically designed inner liners and compounds
« Improved self-cleaning achieved by specifically designed breakers in the tread pattern
* The tire is designed for heavy duty conditions resulting in longer life

Carlisle launches new
489 XD® tirel UTV & $x§

FEATURES AND BENEFITS » Deep tread design for optimal
performance in all soil and turf

conditions.
Load Capacity Load and Speed « Radial construction provides improved
Code index Pressure floatation for better traction and « This tire is designed with a greater

6A02351 16x6.50-8TT 6PR 280kg (6151bs) @ 30km/h (20mph) 64/A6 300kPa/44PSI minimizes turf disturbance. than 60% deeper tread depth than your

FEATURES . standard R3 tire designs.
. . F6A02351 16%6.50-8TT (Tube included) 6PR 280kg (615lbs) @ 30km/h (20mph) 64/A6 300kPa / 44PSI « Directional tread pattern and
+ Updated 8 ply rated carcass designed for today's UTVs engineered breaker bars for improved « Rounded shoulders to minimize turf
* V-shape lug design maintains a smooth ride while providing good clean-out characteristics 6A02361 16x6.50-8TT 10PR 515kg (1140lbs) @ 30km/h (20mph 85/A6 510kPa/74PSI A N
« 19.1 mm tread depth provides improved traction in loose and wet terrain , ol %)@ 30km/h 20mph) ‘ self-cleaning performance. damage during turns.
. Slozusg b:jiss Aconstrucﬂon is perfect for demanding applications F6A02361 16¥6.50-8TT (Tube included) 10PR  515kg (1140lbs) @ 30km/h (20mph) 85/A6 510kPa/74PS|
. lade in
6A03361 1546.00-6TT PR 302kg (6651bs) @ 30km/h (20mph) 66 /A6 331 KPa/ 48 P51 ) ] )
’ I ’ Memse RS e ownt (i Ja B b W oo o
F6A03361 15x6.00-6 T (Tube included) 6PR 302kg (665Ibs) @ 30km/h (20mph) 66/A6 331kPa/ 48 PSI
(o) ) ) ta) () (=D o ) 6403371 1848.50-8TT 6PR 475kg (1047lbs) @ 30km/h (20mph) 82/A6 234kPa/ 34PS| [
wol Cogsuy 4 MMV om0 s e o sy
FEAO3371  1B@SO-BTT (Tubeinduded) ~ 6PR  475kg (10471bs) @ 30km/h (20mph) 82/A6 234KkPa/ 3451
205/80-12 MST
6P1710 g 8 638 191 65 315 110 14 86 191 JB50R12NHS
(25X8-12) 58K 6113551 6 1012 YES 574 213 825 10 35 93 N 5999110834559
280/60-12 MST (PHIEE)
6P1711 (25X11-12) 68K 8 656 267 8 236 110 14 118 191
). For questions or technical information, please contact The Carlstar Group: 24x12.00R12 NHS
6P1712 ﬁ?i@”ﬁﬁ?ﬁ; 8 666 207 7 257 110 14 95 191 eucs@carlstargroup.com o visit our website: www.CarlstarGroup.eu S pggsopeyy 0 SMOYE ST BT 0 N 9990865
230/80-12 MST
6P1713 (26X9-12) 64K 8 EH 138 v %0 1o & 98 191 6L0915 262;;233;“ 4 100/A4 YES 655 290 800 20 14 148 us 5999110834924
280/65-12 MST
6P1714 8 649 274 8 325 110 14 126 191
(226)(117“) 6% TI “ Es T H AT w u “ K As H A R n As v u I'I n n ! :IARLSTI‘R 6L13541 LIR16S NHS 6 130A2 YES 828 309 1900 10 28 272 N 5999110833170
30/85-12 MST (305/70R16.5) N
6P1715 8 692 232 8 300 110 14 102 191 (
(27X9-12) 66K
280/70-12 MST
6P1716 Q7X1112) 71K 8 696 276 8 345 110 14 131 191
CARLSTAR CIET secx M\ uniaue CARLSTAR EET JTE sack M\ uniaue
A/4 SIZED CARLSTAR® PRESS RELEASE A/4 SIZED CARLSTAR® BRAND FLYER A/4 SIZED CARLSTAR® BRAND FLYER
The example above shows how to display the parent The example above shows how to display the parent The example above shows how to display the parent
cLe , e , cLe ,
company (The Carlstar Group) within a brand’s company (The Carlstar Group) within a brand’s company (The Carlstar Group) within a brand’s

advertisement. advertisement. advertisement.
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CARLSTAR

4A THE CARLSTAR GROUP CIARLSTIAR

THEY SERVE YOU FAITHFULLY.
GIVE THEM WHAT THEY REALLY LIKE!

LEARN NORE

[OFE E Built and supported by the same CARLISLE, CARLSTAR
people and the same facilities

E you have trusted for over 100 years. www.carlstar.com

The example above shows how to communicate the
parent company (The Carlstar Group) within a brand’s
advertisement.

% THE CAHLlS_;[\R G’(P

The New Carliste — AINEEN

DURA TRAIL®

FEATURES

* Advanced radial carcass design delivers a comfortable, tra-
il-compliant ride

+ Extended-life rubber compound and innovative overlapping
tread pattern provide a smooth, predictable ride as well as slow
wear characteristics

« Stepped lugs provide consistent tread edges as the tire wears

+  Wrap around lugs provide improved shoulder protection

*  Super deep rim guard feature offers wheel lip protection

1

LEARN NORE

[OFE E Built and supported by the same CARLISLE, CARLSTAR
people and the same facilities

E you have trusted for over 100 years. www.carlstar.com

The example above shows how to communicate the
parent company (The Carlstar Group) within a brand’s
advertisement.

The NEW all-purpose utility radial for
side-by-sides and ATVs from Carlstar:

i 5 “ Tﬂ ‘R E
KOA 1 KA
= ) ) l ) &

The Versa Trail ATR increases the terrain versa-
tility and optimizes tire traction without comp-

romising the vehicle’s comfort and handling.
Now it’s E-MARKED!

LEARN NORE

[OFE E Built and supported by the same CARLISLE, CARLSTAR
people and the same facilities

E you have trusted for over 100 years. www.carlstar.com

The example above shows how to communicate the
parent company (The Carlstar Group) within a brand’s
advertisement.
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ADVERTISEMENT EXAMPLES: BLACK ROCK - MARASTAR - UNIQUE - CRAGAR

. CRAGAR a THE CARLSTAR GROUP. CHOOSE A DIFFERENT PATH BLACK a THE CARLSTAR GROUP. a THE CARLSTAR GROUP UNIQUE STEEL WHEELS
%m:wmmﬁlmr BUILT FOR REAL AMERICAN MUSCLE % ROC< 41/. M _/;/- Q l{::‘ggf
A4 SIZED A4 SIZED A4 SIZED A4 SIZED
CRAGAR ADVERTISEMENT BLACK ROCK ADVERTISEMENT MARASTAR ADVERTISEMENT UNIQUE ADVERTISEMENT
The example above shows how to display the The example above shows how to display the The example above shows how to display the The example above shows how to display the
parent company (The Carlstar Group) within parent company (The Carlstar Group) within parent company (The Carlstar Group) within parent company (The Carlstar Group) within

a brand’s advertisement. a brand’s advertisement. a brand’s advertisement. a brand’s advertisement.



INTRO /STYLE GUIDE / COMMUNICATION
PRINTED MATERIAL / ONLINE MATERIAL / CASUAL MATERIAL
E-NEWSLETTER / TEAMS BACKGROUND / BANNER

CARLSTAR

/A ‘THE CARLSTAR GROUP
k4

E-NEWSLETTER EXAMPLES

SERVICE

FARM SPECIALIST®
TRACRADIAL

FROM CARLISLE®

NEVER A BETTER TIME

TIRES THAT WORK AS HARD' AS YOU DO CARLSTAR

SE B TO ORDER TIRES & TUBES
We are pleased to announce the expansion of our agricultural = FROM THE CARLSTAR GROUP!
portfolio. The following new sizes are available for your service
form our heavy duty tires: ’ With our monthly offer you get an extra item
i for free after every 10th tire or 20th tube on

ITEMNUMBER  SIZE

your shopping list. Please check out our list
of discounted items for May.

51F218 11L-155L 8PR Implement -1 TT
51F240 12.5L-155L 8PR Implement I-1 TT (OffeFedlitem Is decided By price:
51F241 12,5L-155L 10PR Implement I-1 TT freetenyis tfieslowesti nHECHNESHL
on your order.
51F244 9.5L-155L 8PR Implement I-1 TT
S1F2441 9.5L-15 8PR Implement -1 TT
lEJ;‘ (I:EELELF;E':E%F CRANEE 52F244 9.5L-155L 8PR Implement F-2 TT
LOW ROLLING RESISTANCE 52F318 11L-155L 8PR Implement F-2 TL
HIGH ENDURANCE ! W 52F344 9.5L-15SL 8PR Implement F-2 TL
: 570131 12-165NHS 12PR Guard Dog HD TL
S8R2EL 7.50-15NHS 14PR Road Roller TT
6A0086 32x15.5-16.5SL 14PR Farm Specialist I-1 TL |TEMNUMBER _ DESCRIPTION
5110961 16x6.50-8 NHS TL 4PR Turf Saver
5112521 15x6.00-6 NHS TL 4PR Turf Master
5114021 16x7.50-8 NHS TL 4PR Turf Master
6105021 20x8.00-8 Turf Saver 4PLY TL
The unique tread contour design of the FSTR 6L05011 18X9.50-8NHS 4P Turf Saver
oS (I € 1K) el e H Geet] el FEATURED TIRES 6L0160 23x10,50-12 NHS TL 4PR Turf Smart
performance. The pressure of the FSTR is THISIS
evenly distributed and avoids rutting and soilt  FARM SPECIALIST® TRAC RADIAL 511116 20x10.00-10 NHS TL 4PR Turf Saver
EEE (e @ i @ e i EROMCARLS 2 511121 23x10.50-12 NHS TL 4PR Turf Saver

Farm Specialist® I-1 Implement

is built for excellent road performance char-

acteristics, such as low rolling resistance, and ORDER NOW
gives a high comfort zone and high endurance.

For Front Tractors, Wagons, Balers Spreaders,
Seeders & Feed yard Mixers

ORDER NOW

Multi rib farm tire designed for flotation for use on
farm implements, wagons, tanks, carts and other pull
behind vehicles.

% THE CARLSTAR GROUP CLARLSTALR | ORDER NOW n“v zu ]“BES Alﬂ IiEI' l FHEE!

TIRES THAT WORK AS HARD AS YOU DO

ITEMNUMBER  DESCRIPTION

If you want to unsubscribe from the mailing list, please send an e-mail to eumarketing@carlstargroup.com Ultra Guard® MX

The Ultra Guard® MX, like the existing Ultra Guard 320120 350/400-8 TR13
series, is designed for severe duty applications. Yet, it
also provi i ific ig 320420 16x6.50/750-8 TR13
for mixed surface applications. The Ultra Guard MX:
includes a premium chip/chunk-resistant d@mpaliid) 3200304 3.00-4TR87
reinforced sidewall and] rim guard tEcigioCiN. 320410 18%6.50/7.50/8.50/9.50-8 20x8.00/10.00-8 TR13
protect against worksite debris. It also features unique
shoulder grips to increase bite in soft conditions. 323800 15x6.00-6 TR13
The robust center lugs and large contact area of the
footprint provide stability, while the deep tread depth 323790 135.00-6 TR13
6 0 0 P X W I D E offers extended wear and puncture resistance. 320170 13x6.50-6 TR13
DIRECT SALES EMAIL FOR CARLSTAR® TR ———
321370 23x8.50/9.50/1050-12 TR13

The example above shows how to display the % i GG CARLSTLR
parent company (The Carlstar Group) within i CARLSTAR
a brand’s advertlsement If you want to unsubscribe from the mailing list, please send an e-mail to eumarketing@carlstargroup.com v e carstargroupeu

If you want to unsubscribe from the mailing list, please send an e-mail to eumarketing@carlstargroup.com
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[CarLISLES CARLSTAR

CLARLSTLR

the tires formerly branded as

([CARLISLE |
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CARLSTAR

INTRO /STYLE GUIDE / COMMUNICATION
PRINTED MATERIAL / ONLINE MATERIAL / CASUAL MATERIAL
E-NEWSLETTER / TEAMS BACKGROUND / BANNER

CARLSTAR

CARLISLE,

CARLSTALR



INTRO /STYLE GUIDE / COMMUNICATION

CLRLSTAR PRINTED MATERIAL / ONLINE MATERIAL / CASUAL MATERIAL
E-NEWSLETTER / TEAMS BACKGROUND / BANNER

BANNER

PHOTO BANNER

PHOTO BANNER
WITH A BRAND

WITH UMBRELLA
COMMUNICATION

——

SEASON.NEWIRES

EXAMPLE OF A IL“IEWI.STMG’IW
PHOTO BANNER '
WITH A BRAND

EXAMPLE OF A
PHOTO BANNER
WITH UMBRELLA
COMMUNICATION

NEW
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INTRO /STYLE GUIDE / COMMUNICATION
CLARLSTAR PRINTED MATERIAL / ONLINE MATERIAL / CASUAL MATERIAL

MERCH

MERCHANDISE IN THE FIRST BRAND TRANSITION PERIOD

CARLISLE

CARLSTAR

HAT PEN CAR AIR FRESHENER KEY HOLDER
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THE CARLSTAR GROUP

Use this style guide to keep The Carlstar Group
brand unified globally.

Created by BolkoDesign in 2023.


http://www.carlstar.com
https://bolkodesign.com/

